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Do Not Disturb x Pugliapromozione: A Partnership in Ultra-Private Travel

Do Not Disturb proudly partnered with Pugliapromozione in 2024 to bring the 

world’s most exclusive private travel show to one of Italy’s most captivating regions. 

This collaboration positioned Puglia at the forefront of ultra-high-net-worth (UHNW) 

travel, affording the destination unparalleled exposure among the most influential 

private travel specialists worldwide.

By hosting Do Not Disturb in Puglia, the event spotlighted the region’s hidden gems, 

secluded luxury, and bespoke experiences - aligning perfectly with the expectations of 

global UHNWI travellers seeking privacy, authenticity, and exclusivity. Through high-

level networking, immersive experiences, and strategic brand visibility, Puglia was 

introduced to the most discerning buyers and exhibitors in the private travel sector, 

securing its place among the world’s most desirable destinations.
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WHO 
ATTENDED

Buyers

Market Breakdown

Buyer Retention

The buyers attending Do Not Disturb 

were carefully hand-selected from 

regions across the globe, each curating 

itineraries for the UHNWI market. These 

private travel specialists, concierge 

professionals, and elite advisors hold 

the keys to the world’s most exclusive 

escapes - seeking only the rarest, most 

secluded, and ultra-private destinations 

for their discerning clientele.

Asia (Emerging)	

Middle East (Emerging)

Europe (Mature)	

Europe (Emerging)

Latin America (Emerging)	

North America 		

Total buyers			 

5

5

53

1

9

53

126
5 5 53 1 9 53

Mature vs Emerging Markets

84%  Mature Markets

16%  Emerging Markets

84%

16%

No. %

New buyers 91 72%

Repeat buyers 12 10%

Repeat company , new buyer 14 11%

Lapsed buyer 7 6%

Lapsed company, new buyer 2 2%
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Exhibitors

The exhibitors at Do Not Disturb 

represented the pinnacle of private 

travel - offering the world’s most elusive 

and exclusive escapes. From private 

islands and luxury yacht charters to 

intimate boutique hotels, every exhibitor 

is meticulously selected to meet the 

uncompromising standards of the UHNWI 

market. These visionaries don’t just offer 

accommodations; they craft rarefied 

experiences, unlocking access to spaces 

few will ever see.

125 EXHIBITORS 

FROM 95 

COUNTRIES, 

REPRESENTING ALL 

SEVEN 

CONTINENTS.
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As the headline sponsor of Do Not Disturb 2024, 

Puglia captivated a curated selection of 15 top-tier 

press delegates from the world’s most influential 

luxury and lifestyle publications. Representatives 

from Travel + Leisure, Conde Nast Traveller Italy & 

Middle East, Town & Country, Monocle, and more 

immersed themselves in Puglia’s unique blend of 

seclusion, culture, and high-end private travel.

With coverage spanning Qantas Magazine, YOLO 

Journal, Elle Decoration France, Il Sole 24 Ore, 

Dossier, and Travesaias, Puglia’s travel credentials 

reached a global audience of affluent travellers 

and decision-makers. This powerful exposure 

reinforces its position as a sought-after private 

travel destination, attracting high-value visitors in 

search of authenticity and exclusivity.
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THE
BLACK BOOK

The Black Book Listing 
& Full Page Advert
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SOCIAL 
MEDIA

Instagram
Followers: 5385 

PUGLIA PRE-SHOW POST

Instagram:

Views  2,609

Reach  1,837

Interactions 124 – 119 likes, 

4 shares and 1 save

PUGLIA DESTINATION HIGHLIGHT 

Instagram:

Views 3,475

Reach 1,604

Interactions 123 – 115 likes, 3 comments, 

4 shares and 1 save

PUGLIA POST SHOW POST

Instagram: 

Views  4,707

Reach  3,612

Interactions 133 – 125 likes, 1 comment, 

3 shares and 4 saves
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WEBSITE
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Prominent logo display on the 
Do Not Disturb home page 
and on every page in the footer 
banner. 

12.1K monthly views


